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MODULE SUMMARY 

 

Module outline and aims 

 

This module provides an introductory overview of the processes involved in the 
production and collation of large scale data sets. The focus will be mainly but not 
exclusively on social surveys. Other sources of large scale data, such as 
administrative records and transactional data will also be discussed. 

 
The starting point for the module, as with its prior ‘sibling’ module ‘Lies, damned Lies 
and Statistics’, is that we live in a society rich with numerical data, and in order to 
make sense of all  this we need to be able to interrogate not only the data we 
consume, but also the conditions of its production. To this extent the consumption of  
quantitative information is akin to our consumption  of food – we should care about its 
content and also its provenance. 

 
A distinctive feature of the module is its links to real world social research, through 
the involvement of  teaching staff from the School's internationally prestigious 
European Social  Survey headquarters. The curriculum also includes visiting lectures 
and training events provided by colleagues from NatCen Social Research. 

 
 To introduce you to a range of techniques for the production of quantitative data. 
 To enable you to understand the fundamental components of the survey method. 
 To demonstrate the application of the survey method to address substantive 

issues in the fields of sociology, criminology and/or media studies. 
 To give you an opportunity to work collectively with other students and with 

professionals in the field to design and produce a survey instrument that can be 



 

used for data collection. 
 To show that at each stage of the survey life cycle, the production of quantitative 

data is a social process, and that the form of social surveys is determined by their 
intended purpose and their social context, not just technical considerations. 

 
Content outline 

 
Survey and other large scale data are produced through a blend of social and technical   
processes. This module will equip you with the technical skills involved as well as an 
understanding of the social context. You will be introduced to the wide variety of purposes 
to   which surveys can be put, and the diversity of populations they seek to measure and 
report to. Learning will be rooted in key substantive problems relevant to the social 
sciences. Examples include the changing demographic structure in different countries; how 
common or unusual are certain beliefs or activities; the relationship between individual 
characteristics like age, gender and class and social attitudes and experiences; and how 
likely it is that different groups will agree to participate in our research at all. The first half 
of the module will deal with the survey life cycle and what’s essential for understanding 
how and why data was generated.  These include sampling frames, sample designs, 
balancing cost and coverage; questionnaire design, including the structure and content of 
individual items as well as the presentation of the overall instrument; modes of 
administration including face to face, telephone and online; interviewing; coding and 
recoding. This material will support you in your group projects in the first half of the module. 
The second section of the module will look at specialist forms of large scale data: panel 
studies, time- use diaries, administrative records and transactional data. 

 

 

 

WHAT WILL I BE EXPECTED TO ACHIEVE? 

 

On successful completion of this module, you will be expected to be able to: 

 

Knowledge and understanding: 

 

 Recognise and distinguish between different applications of the survey method, and 
between social surveys and other forms of large scale data. 

 Critically assess the trade-offs between different aspects of quality in survey research. 
 Have an awareness of specialist forms of large scale data such as panels, 

administrative records and transactional data. 
 Analyse contemporary challenges faced by the social survey as a research paradigm. 
 Appreciate the role of social surveys in contributing to the study of substantive 

topics in the social sciences. 
 

Skills: 
 

 Identify good survey practice and distinguish it from the sub-standard. 
 Appreciate and reproduce a set of skills associated with the survey life cycle in the 

form of a group project. 
 Examine, analyse and interpret quantitative and qualitative research relating 



 

to survey methodology. 
 Identify and interpret non-academic materials, such as media sources, cultural texts 

and policy documents, and illustrate how they may contribute to a sociological 
understanding of social surveys. 

 Articulate and discuss your own ideas about survey method and large scale data 
and express this within a group environment and in individual writing. 

 
Values and attitudes: 
 
 Recognise the importance of taking into consideration diverse social values and 

beliefs in developing and producing social data. 
 Develop an openness to working with and listening to others within a group. 

 

 

 

HOW WILL I LEARN? 

 

The module consists of asynchronous lectures and activities and synchronous interactive and/or 

group work which will be structured to ensure all learning outcomes are met and all content 

covered.  

 

Teaching 

component 

Teaching 

type 

Contact 

hours 

(scheduled) 

Self-directed 

study hours 

(independent) 

Placement 

hours 

Total student 

learning 

hours 

Asynchronous Lectures & 

Activities 

10 0  10 

Synchronous Small 

Group / 

Interactive 

10 130  140 

Totals  20 130  150 

      
 

 

 

WHAT TYPES OF ASSESSMENT AND FEEDBACK CAN I EXPECT? 

 

Assessments 

 

Coursework 1: a small group project, involving the production of a survey (75% of module 
mark) Coursework 2: a short essay/blog, 400 words (25% of module mark) 



 

 

Assessment pattern: 

 

Assessment component Assessment type Weighting Minimum 

qualifying mark 

Pass/Fail? 

Short Essay Coursework 50 N/A N/A 

Practical Exercises Coursework 50 N/A N/A 

 

Assessment criteria 
 
Assessment Criteria are descriptions of the skills, knowledge or attributes students 
need to demonstrate in order to complete an assessment successfully and Grade-
Related Criteria are descriptions of the skills, knowledge or attributes students need to 
demonstrate to achieve a certain grade or mark in an assessment. Assessment 
Criteria and Grade-Related Criteria for module assessments will be made available to 
students prior to an assessment taking place. More information will be available from 
the module leader. 
 
Feedback on assessment 
 
Following an assessment, students will be given their marks and feedback in line with 
the Assessment Regulations and Policy. More information on the timing and type of 
feedback that will be provided for each assessment will be available from the module 
leader. 
 
Assessment Regulations 
 
The Pass mark for the module is 40%. Any minimum qualifying marks for specific 
assessments  are listed in the table above. The weighting of the different components 
can also be found above. The Programme Specification contains information on what 
happens if you fail an assessment component or the module. 
 

 

INDICATIVE READING LIST 

 
Core reading: 

 
Andres, L. (2012) Designing and Doing Survey Research. London: Sage 

De Vaus, D.A. (2002) in Surveys in Social Research, 5th Edition. London: UCL Press. Marsh, C. 

(1982) The Survey Method, Allen and Unwin 

Gideon, L. (ed), (2012) The Handbook of Survey Methodology for the Social Sciences. New 

York: Springer. 
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Appendix:  

 

CODES 

 

HESA Cost Centre Description Price Group 

132 Sociology D 

 

 

HECoS Code Description Percentage (%) 

L300 The systematic study of 

human social institutions and 

social relationships. 

100 

 

 

 

 


