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City University London Students’ Union Forward Looking Report 

  
Recommended Action 
 
Senate is asked to note and discuss the report. 
 

 

 

 

 

  
  

 
Summary 
  
This paper is a summary of the Students’ Union’s current activity and future plans. The 
following areas are covered: 

• Segmentation and Students’ Union Strategy  
• City Life Off Campus 
• Toolkits and Resources 
• Building a Relationship with Islington Council 
• Marketing and Visibility 
• History of the Students’ Union 
• Working with Post Graduate 
• Learning Enhancement Awards 
• E-Resources 
• Students Working in the Wider Community through the Union 
• Student Nightlife – Including a Regular Events Programme at CityBar 
• Student Media 
• Raising and Giving  
• More Society Collaboration Events 

 
Two actions required.  

 
Publication:  Open 
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The work of the Students’ Union throughout the year is shaped in its entirety by the views, needs 
and wishes of students. It is for this reason that three elected Full Time Officers, along with a large 
number of Part Time Officers, Executive Committee members, student Councillors, Programme Reps 
and others lead and shape of the Union. 

The work the Students’ Union undertakes is shaped by the manifestos of elected Officers and the 
outcomes and policies formed through student meetings, including our Annual General Meeting 
(AGM) and Members Meetings. Our work is therefore often fluid and evolving throughout the year, 
with new projects and focuses emerging through student need or through mandates being handed 
to student officers through our democratic and governance procedures. Whilst this report provides a 
snapshot of the work that we are planning to undertake this year, this work will evolve and grow 
throughout the year and new projects will be undertaken that this committee will be updated on. 

Campaigns and Projects  
 
Segmentation and Students’ Union Strategy 
The segmentation project arose after it was identified that we currently have little understanding or 
informed research on who our students are; the basic data we have is their age, gender, sex, origin 
of birth and level of study. This often led to assumptions around the interests, attitudes and 
behaviours of our students, the support they need and the kinds of activities they were interested in.  

Students’ Unions around the country have used market segmentation with very strong results. The 
main goal for this project is to have a set number of categories that our students fit into based on 
their values and behaviours so we can get a much better understanding of who our students are, 
why they have come to City and what their needs are going to be to have a fulfilling student 
experience while they are at the University. We hope this will contribute to a number of positive 
changes in the opportunities and services we provide for students and therefore increase 
engagement and awareness of those.  

This data would not only be very useful for the Students’ Union to develop an understanding of our 
students, but would also be a tool that many University departments may find useful. Additionally, 
the Students’ Union currently has no long-term strategy and this research will be a base for the 
development of our strategy. Basing a Students’ Union strategy and the branding strategy on a 
strong research evidence base that understands our students is core to creating a lasting, effective 
strategy which can get buy in from students, staff and the University.   

 

City Life Off Campus 
Unlike many universities we have a limited number of affordable student halls and the campus is 
based in a high priced area. This means that a significant percentage of students cannot afford to live 
locally (Angel, Old Street, Farringdon) so rent in more affordable areas such as East or South London. 
Having a halls experience is an expectation for many of our students that does not get realised, and 
some students live over an hour away from campus. 

Once they leave campus these students have very little engagement with the University or Students’ 
Union. Some students may live with fellow students, work friends or with people they do not know. 
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London can be a difficult place to meet people; students can often feel lonely, rarely knowing the 
people around them. Loneliness is one of Student Minds’ Ten Grand Challenges facing students.  

In this project we are hoping to provide students with opportunities to meet other people who live 
geographically close to them. It is understood that most friendship groups are based around 
academic programmes, interest based e.g. societies, or halls communities. We want to offer 
students who don’t live in halls that third opportunity.  

The drivers for engaging with this project include providing a safer way for students to travel to and 
from campus. This would offer us more opportunities to engage with students who we may not 
typically engage with in the Students’ Union. It would also lead to students feeling a part of the 
Students’ Union and the University when they are not physically here and potentially can lead to a 
closer experience to halls for the people living in private housing.  

Toolkits and Resources 
Students’ time and energy is pulled in a number of directions and it is difficult to identify the 
pressure points and the support needed at the different stages of their academic journey. Many of 
our students have part time jobs to cover the costs of living in London. In addition to this, students 
are working or interning in their chosen field to increase chances of employability after University. 
They are also engaging with extra-curricular activities and projects such as running a society or 
engaging in enterprise, again to make them more employable as well as to socialise and they are 
trying to experience everything London has to offer.  

We are creating a central toolkit hub that will bring together guidance from different departments 
and external organisations with resources, tasks and tips to help success at University on a range of 
subjects both directly related to academic success and for personal and professional development. 
This could include money management, tips to use during an internship and housing advice. It is a 
place that should inspire, develop and hone skills. 

This is designed to signpost to in-person services, showing students who may not think they need 
these services the benefits of attending. Our Disabled Students’ Officer is very keen to work with 
Learning Success to see how the service can be improved. 

Building a Relationship with Islington Council  
We depend on Islington Council for a number of our activities, namely our late night events, alcohol 
licence and use of Northampton Square. This year the Council decided to rescind our previously 
approved licences for two of our Welcome Week events. At the point of our licence being denied we 
had sold over 75% of our tickets and invested in both nights to ensure a successful and enjoyable 
programme of events for our new arrivals. Off the back of this decision it was made clear that the 
Students' Union needs to build a relationship with the Council based on an understanding of the 
benefits students bring to the local economy and community. 

History of the Students’ Union 
The idea behind our history project is to develop pride in the Students’ Union and University. Many 
students will not understand that they are part of a history that spans over 100 years, and we will 
use the historical aspects and context to develop a sense of pride of belonging to something bigger. 
We hope that the project will bring together alumni, past supporters and allies of the Union to 
collect stories and celebrate our collective history.  
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There must be a long series of projects, campaigns and events where the our Students’ Union has 
made a difference in students’ lives, stood up for the rights of students and ensured that students 
have had an enjoyable and memorable time whilst here.  
 
Re-engaging with our alumni could potentially open up opportunities for our student opportunities 
team, many alumni who were members of active societies have an interest in contributing their time 
and energy into supporting the society. Alumni may have a stronger interest in taking part in events 
and talks, with the array of expertise in our alumni this could be a very exciting opportunity.  

There is also strong evidence to suggest that students who are aware of the longevity and history of 
an organisation they are part of feel a stronger sense of pride for the organisation. I feel strongly 
that if students were made more aware of the bigger picture they are part of in the Students’ Union 
they would be more eager to get involved. Secondly we believe that students would be more 
interested in engaging with the Students’ Union if they felt their impact was being recorded and they 
will be known and celebrated even after they are gone. 

We plan to collect stories, anecdotes and imagery, and then hold an event to celebrate the history of 
the Students’ Union, re-sparking the memories and connections for attendees. We’ll also develop a 
virtual and physical space where new students and visitors can find out about the Students’ Union’s 
history. 
 
Representation 
 
Working with Postgraduates 
We targeted Postgraduates in a series of activities and events during Welcome Week which were 
very well attended therefore we will be continuing to offer networking activities and targeted events 
to keep up engagement. Having conversations with postgraduate students that are specific to their 
experience will be a core element of our work this year, currently our campaigns and activities are 
targeted at the general student body or undergraduates. These conversations could include 
postgraduate fees, value for money and research students who teach, for example. We will be 
continuing to work closely with the Graduate school and are optimistic about getting a 
representative for Research students from the beginning of the year.  
 
Learning Enhancement Awards 
The Student Voice Awards has undergone a complete rebrand and the core strategy for this new 
design is to emphasise the effective delivery of educational support within the institution. We felt 
that changing the name to “Learning Enhancement Awards” would help to influence this. Simplicity 
is key; our branding towards these Awards is to promote the effective support students receive from 
their academic staff and peers. We have designed a logo to help convey these messages and our 
colour scheme has been chosen to convey this.  
 
E-Resources 
As a number of students travel from outside of London – we feel that this may impact on the use of 
books within the library. In turn, students may be unwilling to use the books they require for their 
course as it means them having to travel quite a distance. We are looking at different strategies to 
help accommodate these students, with the possibility of pushing towards greater e-resources 
available.  
 
Students Working in the Wider Community through the Union 
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The Students’ Union is looking to work very closely with teams such as Widening Participation to 
help increase the promotion of courses such as Engineering within the University. This project can 
potentially increase volunteering within the sector and also promote Engineering to those who are 
currently a minority with the aim to gain a qualification on completion. 

Student Opportunities 
 
Student Nightlife – Including a Regular Events Programme at CityBar 
Based on the student response an insightful experiment run by CULSU last semester to arrange 
regular free CityBar ‘clubnights’, CULSU have arranged an ambitious  and unprecedented regular 
nightlife programme in partnership with Sodexo and CitySport. The programme spans the whole 
year, including 2-3 on campus nights and 2-3 off campus nights every week, totalling more than a 
hundred nightlife events over the course of the year, far exceeding previous activity. These events 
include Sports-themed Nights, SPECTRUM music nights which showcase student DJ talent, and 
collaborative events with other major universities at external venues in the vicinity of the unviersity. 
CULSU aims to create a long term student attachment to on-campus spaces such as CityBar, and as 
such 99% of the events in this space will be free entry for students and not require pre-booking, 
allowing students to enjoy the venue at their own pace and without breaking the bank. We want the 
university campus to ‘feel like home’ for our members.  
 
CULSU believes that the generation of a strong and dynamic student community requires regular on-
campus social activities to suit a range of students, as well as safe, professionally monitored, off-
campus opportunities. Through this ambitious events programme students will be able to meet and 
make lasting friendships and connections at the university. It will keep City students socialising 
within City University circles, as well as building an overall feeling of the university’s community. 
Some the events are in collaboration with other universities such as Queen Mary University of 
London and Kings College London, so the programme is also able to offer an even better variety of 
events that students have had access to in recent years. 
 
Student Media 
 
CULSU have a number of media outlets organised and managed by students, these include a printed 
magazine, online blog, radio station and broadcast outlet. The media teams will be supported by our 
new member of staff (Media and Communications Coordinator) who foresees this as having a 
significant effect on the engagement and output of the media teams. This will go alongside a review 
of all the media outlets to ensure their appropriateness with the current cohort of students.  

Raising and Giving  
 
This year, our RAG officer and the SU President have expressed interest in raising money for Syrian 
refugees. Fundraising will occur through charity fundraising events and bucket collection on campus 
where possible and will raise the total amount of money raised through RAG activities in the year. 
This also is an area of fundraising that students have also wanted us to hold fundraising for.  

More Society Collaboration Events 
 
This year, a conscious effort has been made to increase the number of societies who collaborate on 
events together. There is already interest and possible collaborations forming for certain events and 
it is only the start of the year so more are sure to follow. Society collaboration events help more 
students to network, meet students from different cultures, faiths, backgrounds, courses, and from 
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different walks of life interact and build more of a community here at City University London. This is 
beneficial as there are present barriers which are present which may prevent some students from 
being able to meet each other (Timetable differences and course hours are one example), and so if 
societies find a common time to hold an event together, they can overcome these barriers, make the 
vent bigger and more active, and potentially gain more membership sign ups from the societies who 
are collaborating which gives societies more funding in their accounts. 

Issy Cooke 

SU President 2015/16 
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